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How to Set up a Google Alert 
 
There are two ways to set up a Google Alert.  You can create one on the fly by 
going to http://www.google.com/alerts and filling out the box “Create a 
Google Alert” (see below).  If you use this method, your Google Alert won’t be 
active until you click on the link in the confirmation email sent to the email 
address you enter when setting up the alert.   
 
The second method requires that you create and account and sign in.  This way 
enables you to manage all your alerts in one place and edit them once they are 
set up. 
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Regardless of what account option you choose, you will need to select the 
types of updates you will receive and how often you receive them.  There are 
several types of searches Google Alerts can do depending on what options you 
check in the “Type” field. 

 
 
Here’s how the Google Alert Help file describes the options: 

• News - is an email aggregate of the latest news articles that contain the 
search terms of your choice and appear in the top ten results of your 
Google News search.  

• Web - is an email aggregate of the latest web pages that contain the 
search terms of your choice and appear in the top twenty results of your 
Google Web search.  

• Blogs - is an email aggregate of the latest blog posts that contain the 
search terms of your choice and appear in the top ten results of your 
Google Blog search.  

• Groups - is an email aggregate of new posts that contain the search 
terms of your choice and appear in the top fifty results of your Google 
Groups search.  

• Comprehensive - is an aggregate of the latest results from multiple 
sources into a single email to provide maximum coverage on the topic of 
your choice.  

 
Make your search more accurate by using quotes. 
Remember, using quotes around your search phrase makes a difference.  If you 
don’t use quotes, you are telling the search engines you are telling the search 
engine “I want these words and they be anywhere on the page.”  If you use 
quotes, you are telling the search engine “I want these words in this order.”  
You will get much more accurate results if you use quotes. 
 


